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EVENT DESCRIPTION SHEET 

(To be filled in and uploaded as deliverable in the Portal Grant Management System, at the due date foreseen in the 
system. 

 Please provide one sheet per event (one event = one workpackage = one lump sum).) 

PROJECT 

Participant: 3. ASOCIACION CONSORTIUM LOCAL-GLOBAL 
(COGLOBAL) 

PIC number:  932408427 

Project name and acronym:  Born in EU – Born in EU 

 

EVENT DESCRIPTION 

Event number: D.3.1 

Event name: Event 1 in Spain Report 

Type: Workshop  

In situ/online: In situ 

Location: Sevilla, Spain 

Date(s): 15/11/2023 

Website(s) (if any): https://coglobal.es/born-in-eu/  

Participants 

Female: 29 

Male: 1 

Non-binary: 0 

From country 1 Spain 

From country 2  - 

From country 3 - 

…  

Total number of participants: 30 From total number of countries: 1 

Description 

Provide a short description of the event and its activities. 

Since the target group of the workshop turned out to be larger (59 people) than initially planned (30 

people), two workshops were held on the same day and location. The attendees of this first event 

were 30 third year students (mostly female) of the Bachelor’s Degree in Social Work at the Pablo 

https://coglobal.es/born-in-eu/
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Olavide University, in Seville. 

The event was conducted in accordance with the developed workshop methodology. It began with a 

presentation of the workshop by the course teacher, followed by a presentation of the project by the 

facilitating team. 

Next, a warm-up dynamic was carried out to identify previous ideas of the attendees regarding youth 

participation in politics, the European Union and its role in the lives of young Spaniards. 

Through group work, it was possible to identify the profile of young non-voters, the possible reasons 

and emotions that accompany their decision were investigated, and strategies were identified to 

develop an effective communication campaign. All groups agreed on identifying social networks as the 

most appropriate means to reach Spanish youth, especially through TikTok, YouTube and Instagram. 

Likewise, during the workshop the students were informed of the possibility of participating in the 

video contest with policy proposals. Several people showed their interest in participating, motivated by 

the possibility of winning a study trip to Brussels. 

Over the next few weeks they will be monitored to confirm that they make their policy proposals to the 

EU. 

 

HISTORY OF CHANGES 

VERSION PUBLICATION DATE CHANGE 

1.0 01.04.2022 Initial version (new MFF). 

   

   

 


